
Cup 
Recycling: 
5 tips for 
success
Hubbub has been working to 
find solutions to cup recycling 
for the past three years, from 
a single cup bin in Manchester 
with #1MoreShot to recycling 
5 million cups in one year with 
#SquareMileChallenge and 
more recently establishing cup 
recycling in Leeds through 
#LeedsByExample. Here are 5 
lessons from our experiences:

Collaboration

www.thecupfund.com  
#TheCupFund

Work together with the relevant 
stakeholders in your area, for example 
the local authority, Business Improvement 
District, waste management company, 
property managers, universities and 
transport hubs. A trusted intermediary 
is helpful, for example a local charity or 
social enterprise, and make sure you’ve 
engaged the cup recycling industry 
in the process.

Cup recycling locations
Although it’s tempting to put cup bins 
on streets, in our experience a lot of 
paper cups end up at final destinations 
like workplaces. Therefore it’s best to 
situate bins in the highest footfall 
areas only, where there are large 
numbers of people disposing of cups, 
such as around transport hubs. Ensure 
they’re located next to a general waste 
bin to reduce contamination.

Make some noise

Communications

Create a new network of bins
Managed spaces are much more 
effective at collecting cups without 
too much contamination, for example 
in workplaces, shopping centres and 
universities. Hubbub can also help you 
to involve local retailers as another 
location to collect cups, so you can 
create a network of new cup recycling 
points in your area.

The public want to recycle, but 
there’s a lot of confusion about 
cup recycling. Clear, eye-catching 
and consistent communications 
across the area will help the public 
to understand what they should do 
with their paper cups. Try to make 
communications consistent from 
the point of purchase to the point of 
disposal, as well as online.

When you launch your campaign, 
make sure people hear about it! 
Create a story around it which will 
engage local media. Think about 
how you can visualise the issue to 
connect with the public and local 
media, and create a compelling 
social media strategy.


